



















































































































































































































































































name of the project, the address of the business and the emergency telephone number.

“Copy” means any words, letters, numbers, figures, designs, logos or other symbolic
representations incorporated into a sign.

“Digital Advertising Display” means an advertising display of still, scrolling or moving images
including video or animation, that may be changed remotely through electronic means and
utilizes a series of grid lights, including cathode ray, light-emitting diode (LED) , plasma screen,
liquid crystal display (LCD) fiber optic or other electronic media or technology. A Digital
Adbvertising Display may also be known as “Reader board”.

“Directional sign” means a sign which contains words such as “entrance,” “enter,” “exit,” “in,”
“out” or other similar words or a sign containing arrows or characters indicating traffic direction
and used either in conjunction with such words or separately.

“Flag” means any fabric, banner or bunting containing distinctive colors, patterns or symbols,
used as a symbol of a government, political subdivision or other entity.

“Future tenant identification sign” means a temporary sign which identifies a future use of a site
or building.

“Grand opening” means a promotional activity used by newly established businesses, within
thirty (30) days after occupancy, to inform the public of their locaticn and contribution to the
community. “Grand opening” does not mean an annual or occasional promotion of retail sales
by a business.

“Height” shall be the vertical distance from the highest point of the sign to the highest point
within five feet horizontally from the base of the sign.

“Inflatable sign” means any sign capable of being inflated with air or gas.

“Institutional use” means facilities which provide a service to the general public, including
schools, churches, post offices, fire stations, hospitals, civic centers, and publicly owned land.

“Lot” means a parcel of land in single ownership that is of sufficient size to meet minimum
zoning requirements for area, coverage and use, and that can provide such yards and other
open spaces as required by the zoning regulations.

“Marquee” means any permanent roof-like structure projecting beyond a building or extending
along and projecting beyond the wall of the building, generally designed and constructed to

provide protection from the weather.

“Marquee sign” means any sign attached to, in any manner, or made a part of a marquee.
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“Monument sign” means a freestanding sign generally supported by a solid base and less than
ten feet in height. The base of a monument sign may include a hollow or opening as part of its
design, so long as this area does not exceed more than twenty (20) percent of the sign’s face.

“Nonconforming sign” means any sign that does not conform to the requirements of this chapter.

“Off-site sign” means a sign in accordance with this chapter which directs traffic to a business
within the city but not located on the same site as the sign.

“Off-site subdivision sign” means a sign in accordance with this chapter which directs traffic to a
subdivision within the city.

“Open house sign” means a temporary off-site directional sign advertising the sale or lease of
residential, commercial or industrial property, and the identification of the firm handling such
sale, lease or rent.

“Pennant” means any lightweight plastic, fabric or other material, whether or not containing a
message of any kind, suspended from a rope, wire or string, usually in series, designed to move
in the wind.

“Person” means any individual, association, company, corporation, firm, organization or
partnership, singular or plural, of any kind.

“Political sign” means a sign erected prior to an election to advertise or identify a candidate,
campaign issue, election proposition, or other related matters.

“Portable sign” means any sign not permanently attached to the ground or other permanent
structure, or a sign designed to be transported, including, but not limited to, signs designed to
be transported by means of wheels; signs converted to A- or T-frames; menu and sandwich
board signs; balloons used as signs; umbrellas used for advertising; and signs attached to or
painted on vehicles and visible from the public right-of-way, unless the vehicle is used in the
normal day-to-day operations of the business, and parked both adjacent to and in the parking
provided for said business.

“Principal building” means the building in which is conducted the principal use on the site on
which it is located. Sites with multiple principal uses may have multiple principal buildings, but
storage buildings, garages, and other clearly accessory uses shall not be considered principal
buildings.

Prior Code. Following incorporation, the City adopted, by reference (Ordinance No. 1 and
readopted by Ordinance No. 17), the San Bernardino County Code, including the San
Bernardino County Development Code. The Development Code contained the sign regulations
applicable to the City prior to the adoption of this chapter. As used in this chapter, the provisions
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of the San Bernardino County Development Code pertaining to signs are referred to as the
“prior code.”

“Projecting sign” means any sign affixed to a building or wall in such a manner that its leading
edge extends more than six inches beyond the surface of such building or wall.

“Reader board sign” means a sign utilizing a field of small lights or other devices to create the
effect of letters, numbers or symbols on the sign face.

“Real estate sign” means a temporary sign advertising the sale or lease of the property upon
which it is located, and the identification of the firm handling such sale, lease or rent.

“Regional uses” means uses, which have access from major highways or arterials, and area of
a size and configuration to facilitate development of businesses attracting consumers from a
regional market area. Such uses could include retail malls, auto malls, movie theaters,
recreation or other similar uses as approved by the director.

“Relocation Agreement” means an agreement entered into between the City or Redevelopment

Agency and a billboard or property owner to relocate or replace an existing billboard to another

property or to reconstruct it on the same property. Reconstruction may also include converting a
Billboard to a Digital Advertising Display.

“Residential sign” means any sign located in a district zoned for residential uses that contains
no commercial message except advertising for goods or services legally offered on the
premises where the sign is located, if offering such service as such location conforms with all
requirements of the municipal code and general plan.

“Revolving sign” means a sign which all or a portion of which may rotate either on an
intermittent or constant basis.

“Roof sign” means a sign that is mounted on the roof of a building or which is wholly dependent
upon a building for support and which projects above the point of a building with a flat roof, the
eave line of a building with a gambrel, gable or hip roof or the deck line of a building with a
mansard roof.

Roof Sign, Integral. “Integral roof sign” means a sign erected or constructed as an integral or
essentially integral part of a normal roof structure of any design, such that no part of the sign
extends vertically above the highest portion of the roof and such that no part of the sign is
separated from the rest of the roof by a space of more than six inches.

“Secondary wall signs” are accessory to the business sign but advertises goods, products or
services offered at the site.

“Sign” means any device, fixture, placard or structure that uses any color, form, graphic,
illumination, symbol or writing to advertise, announce the purpose of, or identify the purpose of a
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person or entity, or to communicate information of any kind to the public.

“Sign area” means the smallest geometric shape that will encompass the limits of the writing or
other display. The structure or backdrop shall not be included in the computation. Multifaced
signs shall compute all faces if they can be viewed from any one point at the same time.
Channel letters shall be measured in the same fashion.

“Site sign plan” means a plan showing the height, size, type, location and architecture of all
signs on a particular property or development. Signs in addition to those in Sections 16.36.040,
16.36.060 and 16.36.070 may be permitted when found to be benefiting the purpose of this
chapter.

“Sports Facility” means any facility expressly designed for the conduct of sports or recreation
activities, owned by the state, county, city or other public or private entity in which sports or
sanctioned recreation activities are conducted which has a total square footage greater than
60,000 square feet or, or has a fixed designed seating capacity greater than 5,000 seats.

“Street” means the public right-of-way subject to vehicular traffic (as weli as pedestrian traffic)
that provides direct or indirect access to property, including, but not limited to, alleys, avenues,
boulevards, courts, drives, highways, lanes, places, roads, streets, terraces, trails or other
thoroughfare.

“Street frontage (building)” means the length of the building facing, or within forty-five (45)
degrees of facing, the public right-of-way of thirty (30) feet in width or more.

“Street frontage (site)” means the length of the site that abuts dedicated public streets with thirty
(30) feet or more of public right-of-way.

“Temporary sign” means any sign that is used only temporarily and is not permanently mounted.

“Tethered balloon” means a balloon inflated with air or gas, which is fastened or restrained so
that it can range only within a set radius.

“Wall sign” means any sign attached parallel to, but within twelve (12) inches of a wall, painted
on the wall surface of, or erected and confined within the limits of an outside wall of any building
or structure, which is supported by such wall or building, and which displays only one sign
surface.

“Window sign” means any sign, pictures, symbol, or combination thereof, designed to
communicate information about an activity, business, commodity, event, sale or service, that is
placed inside a window or upon the window panes or glass and is visible from the exterior of the
window. (Ord. 296 § 4 (Exh. A (part)), 2000)
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16.36.100 Billboards

For the purposes of regulating excess signage, encouraging the positive economic development
of the city, promoting the safety of the traveling public, protecting existing property values in
both residential and nonresidential areas, preventing the overcrowding of land, promoting a
positive community appearance as part of a concerted city wide effort to protect and enhance
the aesthetics of the city for the enjoyment of all citizens. The regulations are designed to
prevent their overconcentration, improvement placement, and excessive height, bulk, number
and area. It is recognized that, unlike on-premises identification signs, which are in actuality a
part of a business, billboards are a separate and distinct use of the public thoroughfare. With a
view to this distinction, billboards are regulated differently from on-premises signs. It is intended
that billboards be located away from residential areas, and that such signs be regulated to
protect the character of the area wherein billboards are located, and to conserve property
values in these areas. Billboards or digital advertising displays may only be constructed,
relocated, or upgraded consistent with the following criteria:

1. All billboards are subject to Site Plan Review. approval as provided in this title and-shall
be-allewed-withinthe-CR{commercial-resort)-zene-distrist: Except for ordinary
maintenance, poster panel replacements, copy changes, or repair not involving
structural, material or electrical changes, no billboard, or part thereof, shall be erected,
altered, constructed, changed, converted, re-erected, additionally illuminated, reduced in
size, enlarged or moved unless the entire billboard and structure are brought into
conformity with this title.

2. No billboard may exceed six hundred seventy two (672) twe-hundred{200) square feet.
The sign area is measured by finding the area of the minimum imaginary rectangle or
square of vertical and horizontal lines that fully encloses all extremities of the sign,
excluding supports, the base or apron unless such copy, message, announcement or
decoration appears on the base or apron. The allowable sign area of signs with equal
size and shape for both double-faced (back-to-back) and V-type signs is measured by
computing the area of only one side of the sign. Both sides of a double-faced or V-type
sign shall be of equal size. The sign area of signs with three or more sides (multiple-side
signs) containing copy message, decoration or announcement visible from a street,
highway or expressway is measured as the sum of the area of any two adjacent sides.
The digital advertising display areas of the sign shall be calculated as part of the
permitted sign area.

3. Any Billboards or Digital Advertising Displays shall be subject to the approval of a
Relocation Agreement and a digital agreement with the owner to facilitate public service
announcements, Amber Alerts and other community service announcements.

4. Digital Advertising Displays may be approved as part of a Sports Facility as defined
herein, subject to approval of a digital agreement with the owner to facilitate public
service announcements and Amber Alerts. Digital displays may advertise products or
services that are or will be available in the premises and/or products or services
provided by the principal sponsors of the facility pursuant to an agreement of at least
one year duration between the vendor or sponsor and the property owner, facility owner
or facility operator.

5. Non-conforming billboards owned by the same advertising company within the City
boundaries shall be removed prior to issuance of permits for the new sign or upgrade to
Digital Advertising Displays at a ratio of 3 sign faces to 1.
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10.

11.

12.

13.
14.

15.
16.
1077
18.
19.

20.

21.

Where removal is not possible, the City may consider other provisions in the relocation
agreement, including, but not limited to, as increased public service announcements,
construction of City entry monuments or payment to the City.

No billboard or part thereof, including base or apron, supports, supporting structures and
trim, may exceed thirty-five (35) feet in height. Any required solar or wind power devices
shall not be counted as part of the billboard’s height. Taller billboards may be permitted
subject to approval of a variance.

All signs shall comply with the appropriate detailed provisions of the California building
codes.

Billboards shall be located in such a way that they maintain horizontal and vertical
clearance of all overhead electrical conductors in accordance with the California Electric
Code and Southern California Edison’s development standards; provided, that in no
case shall a billboard be erected closer than ten feet horizontally or vertically from a
conductor or public utility guy wire.

No part of a billboard may be located within a triangular area formed by the street right-
of-way lines and a line connecting them at points thirty (30) feet from the right-of-way
intersection.

No part of any billboard shall be located less than one thousand (1,000) feet from any
part of another billboard, measured in all directions.

Billboards shall only be relocated within the Regional Commercial, Office Park or
Commercial Industrial Business Park districts within 660 feet of the freeway.

Billboards shall not be permitted in any historic district or agricultural district.

Billboards shall not be permitted on any designated scenic street, road, drive, parkway
or highway.

Billboards shall not be permitted within seven hundred fifty (750) feet of any residential
district, historic district, park, school, church, hospital, retirement home, cemetery,
convention center, or government building.

Billboards shall not be permitted on or over the roofs of buildings.

Billboards shall not be permitted at any bridge crossing or situated to impair any scenic
vistas.

Billboards shall not be permitted to be stacked over or placed next to any other billboard.
No billboard or Digital Advertising Display shall depict or simulate any motion or video
(i.e., video clips, flashing, etc.). Any slide (image) shall be displayed for a minimum of 12
seconds and transitions between slides shall not exceed 1 second.

Each sign shall include a photometric sensor that will adjust the intensity of the sign for
daytime and nighttime viewing. The nighttime intensity shall be limited to 0.3 foot
candles (over ambient levels) as measured at a preset distance as established b y the
Lewin Report as prepared for the Outdoor Advertising Association of America (OAAA).
The City may modify or further restrict the intensity of any billboard or digital advertising
display should the lighting create a distraction to drivers.

Generators shall not be used to power any billboards. All relocated or reconstructed
billboards shall incorporate solar or wind power to completely offset their energy use.
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CITY OF HESPERIA

CITY OF HESPERIA
DEVELOPMENT REVIEW COMMITTEE

City Hall Joshua Room
9700 Seventh Avenue
Hesperia, CA 92345
BEGINNING AT 10:00 A.M.
WEDNESDAY, APRIL 29, 2009

A. PROPOSALS:

1. Wayne Gresham (SPR09-10136)

Proposal: To construct a two-story, 10-unit apartment complex on 0.8 gross acres
zoned (3000)-R3.

Location: On the north side of Sequoia Street, 420 feet west of Ninth Avenue.

Planner: Stan Liudahl

Action: Administratively Approved

2! NV Hesperia Investors, LLC (TT-17916 & VAR09-10153)

Proposal: A Tentative Tract (TT-17916) to create 177 single-family residential lots
on 40.17 gross acres and a Variance (VAR09-10153) to create 177
single-family residential lots on 40.17 gross acres, without the 500 square
foot per unit common open space required.

Location: Southwest corner of Mojave Street and Topaz Avenue.
Planner: Lisette Sanchez-Mendoza
Action: Forwarded to Planning Commission

3. Victor Valley Transit Authority (MEX09-10169)

Proposal: To allow a 30-foot high free-standing sign in lieu of the 20-foot height
limitation at Victor Valley Transit Authority’s corporate yard.

Location: 17150 Smoketree Street.
Planner: Paul Rull

Action: Administratively Approved
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